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Dear Friends,

Warm greetings from the National Of fice of Al zhei
Society of India

I have great pleasure in informing you that this year we propose to observe 8™ -
24" September as National Dementia Awareness Week . We invite you to join
hands with us to commemorate this campaign by holding awareness programmes,

memory walk / cycle ral ly, seminars, workshops, training for health care
professionals, memory screening camps etc., to pay our respects to the people

with dementia and their carers.

Invite your elected representative for the function and have a call to the Prime
Minister, Ch  airperson of the National Advisory Council, Cabinet Ministers etc. to
prioritise dementia care in the next Five Year Plan and to have financial
allocations for series of strategies dedicated for the dementia care in the Country.

| request you tokindyco nsider covering this yearoés World Al
the National Dementia Awareness Week in a big way in your esteemed medium

With all good wishes

Yours sincerely,

Dr. K. Jacob Roy
National Chairman, ARDSI
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Al zhei mer 6s and Rel ated Disor dei
India (ARDSI)

Al zhei merds and Rel ated Disorders Society of Fndi a
profit, secular, voluntary organization , dedicated to the care, support, training

and research of dementia since 1992. ARDSI has been in the forefront to

disseminate knowledge about dementia to the public through various forums and

is actively involved in developing services like respite care, day care, home care,

setting up memory clinics, conduct training programmes for the family members,

doctors, nurses and social workers and promote research.

Al z hei mBiseasse International

Al z h ei meseaSes Intdriational (ADI) is the federation of 73 Alzheimer associations
around the world. It was founded in 1984 as a network for Alzheimer associations to share
and exchange information, resources and skills.

ADI is based in London and is registered as a non -profit organization in the USA. It has
been in Official Relations with the World Health Organization since 1996. Each of its 73
members is a non -profit association focused on supporting people with dementia and their
families.

About World Al zhei mer s Day

Worl d Al zhei merb6s Day was |l aunched in 1994 to mar
grown significantly since then. Each year more countries participate as the global Alzheimer
movement gains momentum.

Worl d Al zhei merds Day i s an yoy pssaciatiannis paryof 4 giobas how t h
movement. It is an occasion to feel proud of the international network that you are part of

and to demonstrate that Alzheimer associations worldwide are working together to improve

the lives of people with dementia and their families on the same day.

What A RDSI will do for you?

A Provide a selection of World Al zhei mero6s Day pu
posters, stickers, balloons and bookmarks. These materials are also available on the
intranet site for ADI member associations to adapt and translate

A Provide you with up to date global figures and statistics

A Publicise your World Al zhei rRO3Iwebpadeaand featueermat on t
selection of eventsinthe A RDSI newsletter

A Help you to find spokespeople or ARDSI representatives for your event

A Provide you with materials, advice and contacts to make your event successful

A Act as the international coordinator of World A
campaign an international context, stronger impact and p restige



How to descri be Worl

It is important that we present a positive image of united Alzheimer associations across the
world. We therefore ask members to use the following text when describing World
Al zhei mer 6s Day.

OEveyegar on 21 September, Worl d Al zhei me
dementia around the world. From Australia to Zimbabwe people with dementia,
carers and Alzheimer associations take part in activities from Memory Walks to tea
dances to raise money and awareness of

dementia.

0There are currently estimated to be 36 r
the number is set to rise to over 115 million by 2050. With so many people affected it
is time dementia was recognized as a global health priority. We must combat stigma
and ignorance so that people with dementia receive the care, treatment and attention
t hey deserve. Wor | d Al-aheéi matr éd yuy Al 38h
|l nternational, the federation of 76 Al zhe

About dementia

There are currently estimated to be 36 million people worldwide living with
dementia. The number of people affected is set to rise to over 115 million by 2050.

Much of this increase is predicted to take place in the developing world, especially
in heavily populated regions such as China, India and Latin America.

Dementia is a term used to describe different brain disorders that affect memory,
thinking, behaviour and emotion. The disease knows no social, economic, or ethnic

boundaries. Al zhei mer 6s disease is the most common
causes include vascular disease, dementia with Lewy bodies and fronto -temporal
dementia.

Dementia is surrounded by myth and stigma and in many parts of the world is still
thought to be a nor mal part of ageing. Many people believe that if you have
dementia, nothing can be done about it. While there is no cure for most causes of
dementia at present, there is a great deal of advice, support and information
available from Alzheimer associationst hroughout the world.

The public awareness about dementia in India is low. It was perceived as normal,
anticipated as part of aging. There is no special emphasis on dementia diagnosis

and management in the training of healthcare professionals. Media intere stin
dementia and related healthcare issues remain low. This general lack of awareness

has serious consequences.



Low awareness and the resultant low demand for services perpetuate the silent

suffering of the affected people and their families. It is essential to change these
state of affairs by the concerted efforts of all stakeholders with an important role for

the Government.

Organising an event

A successful event will allow you to deliver your message to your key target

audiences while helping to b uild your public profile. It is important to ensure that
people coming to your event are aware of why they should participate, are given
plenty of notice and have a smooth and well -organised day.

Some of our members have been running events for over 10 years and so  have
gained a lot of experience about what works and what does not. Below are some

of their tips for running a successful event.

Planning your event

Before the event

Identify both your target audience and your potential partnerships. Decide

who you want to influence with your campaign T it could be policy makers or the population

at large. Then, identify individuals and organisations interested in planning World

Al zhei mer s Day activities and make pancludaleospgalsi ps wi
senior citizens groups, school s, graupslahdeefjgeoossgroupsri ver s i
Choose an activity with clearly defined and achievable objectives . Without
objectives, you cannot measure whether your event has been a succe SS or not.

Be realistic about what your association can undertake . The human and

financial resources that are required should not be underestimated. It is better to run a
small, successful event than a bigger, more chaotic one.

Publicise , your event! Use flyers, posters, announcements, TV and radio, newspaper
and newsletter advertising to make sure that the widest audience possible knows about
your event 1 and wants to come!

Delegate: be clear who is responsible for what . Give people deadlines for
comp leting their tasks and have regular meetings to check the progress being made.

Invite people to your event. Who you invite will depend on your target audience. You
could invite your minister of health if you are advocating to your government. Invitations
themselves serve to raise awareness and encourage people to become involved. A follow -

up phone call is often an effective tool.



On the day

Having an event that runs smoothly is vital. Hold a meeting before the event with
all those involved to run through the timetable for the day, contact details for key staff and
arrangements for the media.

Ensure your staffs are well briefed about their responsibilities, what to do in the case of an
emergency and what message you are tryin g to promote to those attending. They are
ambassadors for your association.

Emphasise the gl obal aspect of  Mpaw lat@éntioAfo thdr e i me r
work being done both by your association and by A RDSI & ADI .

Manipulating the media i brief your  spokes people and your photographer.
Spokespeople should have a list of talking points and be well versed in your key messages.
The photographer needs to be aware of what is expected of him/her.

After the event

Remember to say thank you

to all the people who made
your event possible and
memorable.

This may include sponsors, invited

guests and volunteers. This will
make people feel valued and
encourage them to support your

association in the future.

Evaluate your activities

This can be done easily by
preparing a simple guestionnaire
collating the views of helpers and
those participating. Were the

defined objectives achieved? What
was a success and what are your
learning points? This  process is essential in order to build on the achievement for future
Wor | d Al z hDay camgpaighs

Street play, ARDSI Cochin chapter conducted W AD




Ideas for awareness events

Ther e ar e many ways t o observe Wor | d Al zhei

awareness 1 the possibilities are limited only by your imagination! Here
are a few ideas to get you started.
1 Alzheimer Café is a concept that has come from the Netherlands where people with
dementia and their carers meet for psycho -social support followed by an informal
get together. Tea and coffee are provided. The support part of the meeting is led by a
professional and involves a thematic talk on an emotional issue concerned with having and
learning to live with dementia. There is also an opportunity for people to ask guestions.
Alzheimer cafés have b  een very successful in the Netherlands and have now been adapted

in several other countries.

2 Stopping a clock. It may be possible to get a famous clock in your town, city, or
country stopped on World Al zhei merds Day (or a
minute could be used to remember the 36 million people with dementia worldwide.

3 Send any materials you produce (badges, T -shirts, hats sporting your logo) to local
television personalities and newsreaders, encouraging them to wear these on air.
Give them information about your association and encourage them to announce that 21
September is World Al zhei merés Day.
4 Invite a journalist to spend the day with a person with dementia or a family who
cares for a person with dementia, and ideally give them a n opportunity to see some
of the services provided by your association. This could then form the basis of a newspaper

or magazine article.

5 Have your countryos president or your citylto

September, Wor |l d Al z hyour naeca. 6Gonsidera staging ma  photo
opportunity with a person with dementia and their
centre.

6 Approach the managers/owners of large buildings in your town to see if they will
acknowledge Worl d Al z h edisplegingbasmesBaaey on an edectronir y

message board or changing the colour of their outdoor night lighting to match your

associationbébs col our s. I n the past, t he Al zheto mer 6

decorate their buildings with a large yellow ribbon. In the US, buildings have been

encouraged to 6go purpled for November, the nationa

7 Hold a seminar on dementia and what is being done in your area to support people

with dementia and their families. Consider inviting people with dementia,
community groups, local researchers at universities or hospitals, your member of
parliament or equivalent, the police, local businesses and other patient or carer
organisations.

8 Schedule a public hearing to discuss the global impa ct of dementia. There are
currently estimated to be 36 million people with dementia and this figure will rise to



over 115 million by 2050. You should also talk about the impact of dementia in your
country.

9 Organise a letter writing campaign or petition to local, federal, or national decision
makers urging them to support your ortgaakthemat i on
for their support and encourage them to join you in observing World Al zhei mer 6s Day.
10 Contact local schools and offer speakers fr om your organisation (a person with
dementia, a carer, member of staff or volunteer) to give a presentation about

dementia on World Al zhei mer s Day.

1 1 Stage an event that brings to life the number of people in your area who have
dementia such as a photo exhibition or candlelight ceremony.

1 2 Consider holding a religious service to acknowledge people with dementia. Invite
other community groups T religious and secular.
13 Il nclude news about World Al zheimerds Day evVe
encourage y our branches, chapters, and support groups to do the same. Make

sure you send details of events to all your media contacts.

14 Consider partnering with a O0sRDSIt ®rgife adrulgani s a
national perspective to your events.

15 Ifyou have used posters to promote World Alzheir

poster spotting competition. Get people to send you details of when and where
they have seen your posters. Offer a small prize for the person who sees the most.
Alternatively, you could use the day to launch a photography, poetry or essay competition.
1 6 Get your staff and volunteers to wear the colour of your association i orred and
white Ton Worl d Al zhei mer és Day.

17 Organise a Memory Walk. Many associations around the world have now
adopted this concept from the Al zheimerb6s AsscC

18 Use the day to launch a new service (like your website, telephone helpline ora
new booklet) or the results of a survey or a piece of research you have
commissioned.



Focus on: Memory Walk

Experiences from Singapore, Pakistan and Germany have contributed to the
advice below.

The planning process

A Form an organising committee, recruit a group of enthusiastic volunteers and start
planning the event at least six months in advance

A Apply to the relevant authorities for permits to raise funds and use your route

A Consider your venue, date and route carefully:
- Venue: should be accessible and a suitable size
- Date: avoid dates that clash with school exam periods and other local events or

campaigns

- Route: should be a suitable length with aesthetic scenery

A Produce a contingency plan in case of bad weather
A Set up a separate bank account for the event. Event expenses should not exceed
30% of the gross amount raised
A Write to schools, corporations, organizations , members and carers encouraging them
to take pledge/donation cards and to participate in the walk A Engage the med
ensure that your walk gets extensive coverage leading up to the walk and on the
day.

How to get your Memory Walk noticed

A Invite a guest of honour. This
could be a local celebrity or a
government minister

A Secure a sponsor and produce
caps, balloons and t -shirts to
make participants feel part of
something and remember the
event once it is over. A sponsor
could also provide refreshments
for the walkers

A Design a program of events to
ensure that there is plenty to do
throughout the day. Have a raffle
at the end of the day to attract
participants and encourage them
to stay longer

A Invite people with dementia to
participate in the walk

A Get the walkers to carry balloons, posters and banners and distribute information
about dementia.

Arrangements to be made

A momentduring the Memory Walk atCochin

A Distribute pledge/ don aheinbyrheicdaerddts and col | ect

A Organise First Aid at the event

A Recruit volunteers to hel p pacdhtsgtoowiliaso bregds and d
volunteers to co -ordinate the event, crowd control etc.
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